S6 11b(347)-2023 NGON NGU & POI SONG 47

[LINGUISTICS AND VIETNAMESE LINGUISTICS|

CONCEPTUAL METAPHOR

“MEDIA IS FORCE/POWER” IN VIETNAMESE

NGUYEN LUU DIEP ANH*

ABSTRACT: This paper analyzes the metaphorical concept of MEDIA AS FORCE/POWER in
Vietnamese to explore how Vietnamese people perceive media in terms of FORCE/POWER. The
study employs the theory of conceptual metaphor in cognitive linguistics along with descriptive and
semantic analysis methods, as well as statistical and classification techniques to establish and analyze
the mapping from the source domain of FORCE/POWER to the target domain of MEDIA. By
investigating 167 samples of metaphorical expressions related to press texts, the research identifies
patterns in language usage in media discource. Through this metaphorical model, the research
uncovers various underlying cognitive models, including: media as domination, media trick as
manipulation and a media activity as a force-generating activity. These findings contribute
significantly to language teaching, learning, and translation studies, providing valuable insights into
the Vietnamese perception of media.
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1. Introduction

Force is a fundamental concept in science in general and physics in particular. Force, which exists
ubiquitously and resides within all objects, serves as the source, the initial point, and the underlying
factor driving every impact, movement, trend, stimulation, and transformation of matter across the
vast expanse of the universe. The term "force" typically denotes violent physical action or physical
strength exerted to acquire or accomplish something, often demonstrated through collisions or
impacts. It involves the application of physical energy or strength in specific situations. On the other
hand, "power" is defined as the ability to control people or things. It encompasses an individual's
inner capacity and can be seen as a specific manifestation or embodiment of force. Power extends
beyond physical strength and includes the ability to exert control, influence, or authority over others
or situations. Therefore, the relationship between force and power can be understood as follows:
Force represents the physical strength or action used to achieve desired outcomes, while power refers
to the broader ability to control or influence others, derived from the inner capacity and embodiment
of force.

In the cultural subconscious of humanity, the concept of power has been extended to non-material,
non-mechanical domains, such as willpower, spiritual power, the power of purity, the power of the
unconscious, and more. The domain of FORCE/POWER is widely utilized in metaphorical concepts
related to the ability to alter values, attract and appeal to others, persuade and lead, instill fear or face
negative consequences if not followed, and the ability to transition from one state to another (Vi
Minh Hien, 2015). Lakoff and Johnson (1980) categorize the concepts of power and strength as one
of the thirteen common source domains. During our research, we came across a study on the
conceptual metaphor of Force/Power titled "Conceptual Metaphor of Force/Power in Vietnamese"
(Vi Minh Hien, 2015). However, no study has yet explored the idea of MEDIA AS FORCE/POWER
from the perspective of cognitive linguistics. This paper aims to delve deeper into the analysis of this
conceptual metaphor.

2. Theoretical background and previous studies

2.1. Conceptual Metaphor

Metaphor, central to cognitive semantics, contrasts with the traditional literary perspective. While

* University of Foreign Language Studies, Danang University; Email: nldanh@ufl.udn.vn



48 NGON NGU & POI SONG S6 11b(347)-2023

typically perceived as a literary ornament in poetry, cognitive linguistics defines metaphor as a
cognitive tool, extending beyond language to shape our thoughts and actions in everyday life. The
Conceptual Metaphor Theory, first introduced in "Metaphors We Live By" by Lakoff and Johnson
(1980), provides a foundational framework for further research on metaphors. They view metaphors
not solely as linguistic expressions but as cognitive phenomena deeply rooted in our experiences. The
essence of a conceptual metaphor lies in understanding a concept in terms of another through cross-
domain mappings, which represent the primary mechanism for transferring meaning in metaphor.
According to Lakoff and Johnson, through metaphors, people perceive the objective world as
consisting of the physical world, the mental world, and the emotional world. Kévecses (2010)
suggests that metaphors are often constructed upon a specific source domain, which is typically
clearly depicted, easily recognizable, or already familiar in the human mind. In contrast, the target
domain is abstract, challenging to define, or relatively new in perception and experience. Therefore,
projecting from the source domain through visual image schemas can facilitate an easier
understanding of the target domain.

In the conceptual metaphor of "MEDIA IS FORCE/POWER”, FORCE/POWER is the source
domain and MEDIA is the target domain. For example, the language expression Truyén thong dang
'tung ho' Angela Phuong Trinh quad da? (Is the media excessively praising Angela Phwong Trinh?) is
a metaphorical expression in which “praise” is the term used to describe FORCE/POWER. This is
also the metaphorical expression that we will focus on and clarify in this paper.

2.2. Media and Force/Power

Media is a multifaceted concept with numerous definitions and perspectives, each offering its own
rational understanding. In "Media - Theory and Basic Skills" by Nguyen Van Dung and Do Thi Thu
Hang (2018, p.14), Media is defined as a continuous process that involves the exchange of
information, ideas, emotions, skills, and experiences between two or more individuals. The primary
objective of this exchange is to foster mutual understanding, alter perceptions, adapt behavior and
attitudes, and align with the evolving needs of individuals, groups, communities, and society.

According to Oxford Learner's Dictionaries, "Power" is defined as the capacity to exercise control
over individuals or objects. On the other hand, "Force" is described as the application of physical
strength or violence to achieve or accomplish something, particularly evident during collisions or
impacts. It is noteworthy that the General Vietnamese Dictionary by the Institute of Linguistics in
2002 defines Force in terms of "Power." Consequently, Force and Power can be viewed as synonyms.

3. Research methods

To meet the research criteria, a total of 167 samples of metaphors related to Force/Power were
gathered from 150 Vietnamese articles obtained from different websites. The conceptual metaphor of
media as force/power was analyzed using the theoretical framework of cognitive linguistics. The
analysis employed descriptive and semantic analysis methods, complemented by statistical analysis
and classification techniques.

With the collected data, the authors identified the metaphors according to the Metaphor
Identification Procedure (MIP) proposed by Pragglejaz Group (2007) through the following four
steps: (i) Reading to understand the content related to media; next, (ii) identifying words/ phrases that
describe or relate to force/power; then, (iii) examining the words preceding and following it to
determine if it has any figurative meaning, contrary to its literal meaning. If so, (iv) that is a
metaphorical expression. This study was conducted based on the descriptive method to analyze,
classify, and identify implicit meanings using statistical and inference methods to identify the source
and target domains projected onto each other, creating implicit cognitive structures regarding Media.
Through the use of these methods, the paper presents discussions on the implicit cognitive structures
of Media that were identified.

4. Findings and discussions

Media, akin to force/power, wields substantial influence and can exert a profound impact on both
individuals and society as a whole. The source domain of "force/power" encompasses attributes such
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as '"change”, "transformation”, "value", "impact", "promotion", ‘“connection”, "interaction",
“manipulation” and "domination". In the process of mapping, specific attributes from the source
domain are activated and subsequently mapped onto the target domain, adhering to the principle of
partial mapping. The target domain, represented by the recipient "media," selectively assimilates
certain attributes from the source domain, thereby acquiring knowledge associated with the
"force/power" source domain. The mapping schema that connects these two source-target spatial
domains can be illustrated through the concept of media as force/power, exemplified in Table 1
below.
Table 1. Statistics of allegories in the domain of the concept of Force/Power

FORCE/POWER MEDIA Metaphorical expressions No. of
source domain target domain appearances
Domination Media Thoi mién (Hypnotise) 6
Théng tri, chiém linh, chi 7
phdi (Dominate)
Chiém linh (Take over) 2
Piéu khién (Control) 2
Manipulation Media Trick Tung ho, tang boc, t6 hong 27
(Praise)
Bop méo (Distort) 14
Thoi phong (Inflate) 7
Loi kéo, cau (Entice, attract) 20
B6i nho, b6i xau, bdi den 28
(Smear)
Thao tiing (Manipulate) 7
Tay ndo (Brainwash) 2
Dim hang (Drown) 2
A Force-Generating | A Media Activity Tung (Toss) 16
Activity Giat (Pull) 10
Dim (Crush, Drown) 4
Day lui (Push back) 7
Hut (Suck) 1
Dbao boi (Dig) 5

The analysis examined 167 metaphorical expressions, highlighting the most frequently used ones:
"smear" (28 occurrences) and "praise" (27 occurrences).

Both Force/Power and Media have the ability to manipulate. Force coerces or compels through
physical impact, while Media manipulates perceptions and attitudes through strategic communication
techniques. Force/Power involves domination and control, exercising authority over others.
Similarly, Media dominates by shaping discourse, setting agendas, and controlling information flow.
Force/Power and Media can exercise control by shaping narratives and directing attention. Media
influences understanding and perception, just as Force establishes dominance and regulates actions.

Activities such as praise, distortion, exaggeration, smearing, and boycotts have parallel outcomes
in the media domain. Media celebrates, distorts, exaggerates, and smears, influencing public
perception and behavior. Force/Power and Media can both exaggerate. Force instills fear or control,
while Media employs sensationalism and hyperbole to shape public sentiment. Activities generating
force and media-related actions gain attention and influence others. They create power and can shape
views and actions.
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Based on the analysis of metaphorical expressions, the conceptual metaphor of MEDIA IS
FORCE/POWER reveals that attributes like "domination," "manipulation," and "force-generating
activity" are associated with the domain of Media. Media possesses the ability to generate significant
power, leading to its association with force and power. The mapping schema presented in Table 1
reflects the naming of Thing A, irradiating to Thing B, representing Domination, Manipulation, and
Force-Generating Activity.

Based on the Statistics of allegories in the domain of the concept of Force/Power in Table 1, we
establish the cognitive metaphor models of Media whose source domain is Force/Power as follows:

Table 2. Mapping structure of conceptual metaphor MEDIA IS FORCE/POWER

Cognitive metaphor models Number of Frequency Total number of
expressions metaphorical
expressions
Media is Domination 4 17 167
Media Trick is Manipulation 8 107
A Media Activity is a Force -Generating 6 43
Activity

The conceptual metaphor of MEDIA IS FORCE/POWER includes a set of corresponding mappings
from the source domain of FORCE/POWER to the target domain of MEDIA. From the textual source,
we synthesized and classified 167 metaphorical expressions into three low-level cognitive models: (1)
Media is Domination; (2) Media Trick is Manipulation; (3) A Media Activity as a Force-Generating
Activity where the target concepts include press, social media, fake news, rumors, advertising, media,
etc.

In order to comprehend the semantic characteristics of these metaphorical expressions, we
specifically observed the keywords associated with media and the terms within the domain of
force/power. These keywords include "manipulate," "hypnotize," "dominate," "acquire," "take over,"
"subjugate," "control”, "praise”, "distort," "inflate", "attract," "toss", “pull,”" "smear", "dig" and "throw".
Among them, the metaphorical expressions were most prominently categorized under the model of
"Media Trick as Manipulation" (107 occurrences), followed by the model of "A Media Activity as a
Force-Generating Activity" (43 occurrences), and the model of "Media as Domination" (17 occurrences).

4.1. Conceptual metaphor “Media is Domination”

According to Oxford Learner's Dictionaries, the word "thdng tri" (dominate) in Vietnamese means
to control or have a significant influence over someone or something, often in an unpleasant manner.
"Domination" refers to the state or act of controlling, influencing, or dominating other entities in a
given situation or relationship. The dominant individual or group typically possesses power,
superiority, and the capacity to control or govern the behavior, decisions, or resources of others in a
particular domain.

The conceptual metaphor of "Media is Domination" is evident in the examples (1-5), illustrating
the perception of media as a powerful force capable of dominating, controlling, and influencing
individuals' lives:

(1) Vi sao mang xd hoi lai thong tri cudc song ciia nhiéu nguwoi? (Why do social networks
dominate the lives of many people?)

The metaphor "théng tri" in example (1) draws a parallel between the concept of dominance,
typically associated with power, control, and authority, and the role of social networks in people's
lives. It reflects how extensively and profoundly social media platforms shape and govern various
aspects of individuals' daily routines, communication, and behaviors. Just as an entity or force that
dominates exerts control or a prevailing influence over a situation or environment, social networks
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have become pervasive and influential in shaping how people communicate, gather information, form
opinions, and conduct their social interactions. They dictate the way individuals connect, obtain
news, consume content, and even perceive themselves and the world around them. The metaphor
"dominate" captures the overwhelming presence and influence that social media holds in the lives of
many, indicating its commanding role in shaping behaviors, opinions, and societal norms.

(2) Mang xd héi dang chi phéi chiing ta nhw thé nao? (How is social media dominating us?)

The use of the metaphor "chi phdi" in the context of social media and its influence on us reflects a
strong, pervasive control or influence that social platforms have over our lives, behaviors, and
perceptions. The word "dominating" is likened to the idea of control, power, and influence associated
with dominance. In this context, it describes how social media platforms have become an
overwhelming force in shaping our thoughts, actions, and interactions. These platforms exert an
immense level of control and influence, similar to how a dominant force or entity would influence
and shape its environment.

(3) Khi nguoi tré bi mang xd hoi "thoi mién" (When young people are "hypnotized" by social
media)

The metaphor of "th6i mién" symbolizes the captivating nature of social media. It indicates that,
akin to how a dominant force can influence and control, social media possesses a similar capacity to
captivate and dominate the attention and actions of individuals. Users can become so engrossed in
these platforms that they might lose control over the time spent, their focus, and sometimes even their
emotions or beliefs due to the content they encounter. The transfer of meaning from "dominance" to
"media" occurs due to the shared attribute of control, influence, and power. Social media's ability to
captivate and engage users to the point of losing control or agency in their actions is likened to the
dominion that an authoritative force may have over others. The metaphorical usage of "th6i mién"
helps in understanding the immense power that social media holds over individuals in today's digital
age.
(4) Mang xa héi di chiém linh moi sinh hoat céng dong qua cdi dién thoai théng minh (Social
media has taken over all community activities through smartphones)

The term "chiém linh" in the sentence "Mang xa héi da chiém linh moi sinh hoat cong d@)ng qua
cai dién thoai thong minh" embodies "dominance" or "taking control”. This metaphor underscores
how social media, akin to dominance, profoundly influences and controls community activities
through smartphones. In this context, both "dominance" and "media" share the attributes of control
and influence. Social media, much like dominance, now controls and influences nearly all community
activities through smartphones. Using the "chiém linh" metaphor illustrates that social media has
overwhelmingly dominated and directed community activities via widespread smartphone usage,
signifying its extensive influence and control over various facets of community life..

(5) 10 cich Facebook diéu khién cuéc song ciia ching ta (10 ways Facebook controls our lives)

The metaphor "diéu khién" in "10 cach Facebook diéu khién cudc sdng ciia ching ta" implies that
Facebook exerts control, shaping various aspects of our lives, similar to how dominance governs a
specific domain. It suggests that the platform not only influences but also dictates and molds our
behaviors, thoughts, and daily activities, akin to how dominance controls a particular area.

Media is metaphorically understood as domination, with the power to control and influence both
society and individuals' lives. This concept acknowledges the ability of media to shape behavior,
decisions, and information flow. It is crucial to critically assess the power dynamics in media,
adopting a balanced approach to navigate its influence effectively. The association of "Domination"
with "Media" presents social media as a potent force that shapes behavior, decisions, and information
flow, with potential negative consequences such as privacy loss, addiction, and biased narratives.
Recognizing this association prompts critical examination and navigation of media's influence,
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fostering media literacy and a balanced approach. Understanding this association enables individuals
to be aware of media's impact and develop strategies to mitigate negative effects.

4.2. Conceptual metaphor “The Trick of Media is Manipulation”

The word "thao ting" (manipulate) means to control or influence somebody/something, often in a
dishonest way so that they do not realize it, according to Oxford Learner's Dictionaries.The
conceptual metaphor "The Trick of Media is Manipulation" is evident in these examples. They
collectively illustrate how media can manipulate information, opinions, and behaviors.

(6) Truyén théng dang 'tung hé' Angela Phirong Trinh qué da? (Is the media excessively
praising Angela Phuong Trinh?)

In example (6), the term "tung hd" is used to describe the act of excessive praise or adulation
given by the media to Angela Phuong Trinh. It reflects the metaphorical association between the
manipulative behavior of the media and their deceptive tactics. The connotation of "tung ho" implies
that the media may intentionally promote or praise Angela Phuong Trinh in an exaggerated or biased
manner, potentially for their own purposes or agenda. This metaphorical parallel highlights the role
of media in shaping public perceptions through selective or exaggerated presentation of information.
It suggests that the media has the power to influence public opinion through strategic manipulation of
narratives and individuals, mirroring the manipulative nature of media in controlling and shaping
public discourse.

(7) Dan my nhdn Viét dwoc truyén théng Trung Quéc ting boc vi qud néng bong (The
Vietnamese beauties are praised by the Chinese media for being extremely hot)

In example (7), the term "ting bdc" describes the Chinese media's excessive praise or flattery
towards Vietnamese beauties. It reflects the manipulative behavior of the media and their deceptive
tactics. The connotation of "tang boc" implies intentional and exaggerated promotion or praise by the
Chinese media, potentially driven by their own agenda. This metaphorical parallel highlights the
media's role in shaping public perception through selective and exaggerated information. It indicates
the media's power to influence public opinion by strategically manipulating narratives and
individuals, reflecting the manipulative nature of media in controlling public discourse.

(8) Thao tung tam ly" tir mang xa hoi (Psychological manipulation” from social media)

In example (8), "Thao tung tdm ly" ("Psychological manipulation"), the term "thao ting" refers to
the act of manipulating or influencing someone's thoughts, emotions, or behaviors. This metaphorical
association reflects the manipulative behavior observed in psychological manipulation and the tactics
used by the media. It suggests that social media platforms have the power to intentionally manipulate
individuals' psychological well-being and behaviors through techniques like targeted messaging and
information manipulation. This highlights the media's role in shaping public opinion and behaviors
through psychological manipulation, indicating their ability to control and influence individuals'
thoughts, emotions, and actions.

(9) Qudng cdo "théi phong” cong dung ciia san phdm trén mang xd héi (Advertising that
"inflates" the benefits of a product on social media)

Théi phong" in Vietnamese means "inflate" or "exaggerate." In this context, it describes how
advertising on social media amplifies a product's benefits. This metaphor signifies the intentional
exaggeration, akin to how media distorts reality. Both manipulation and media alter information to
influence perception, whether through intentional data handling or the presentation of exaggerated
information. This metaphor links manipulation's act of exaggeration to the way media, especially on
social platforms, operates. It reveals the parallel between distorting facts and presenting amplified
information in social media marketing.

(10) Truyén théng Trung Quéc dang béi den Viét Nam (Chinese media is smearingVietnam)

"Bo6i den" in Vietnamese means "smearing"." It describes how the Chinese media negatively
portrays Vietnam. The semantic transfer connects the act of damaging reputation (manipulation) to
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the dissemination of negative information by the media, specifically the Chinese media. Both
manipulation and media share the attribute of intentionally presenting false or negative information to
influence public opinion. The connection between manipulation and media lies in their shared power
to shape perceptions by altering information. This metaphor illustrates how intentional reputation
damage (manipulation) is mirrored in the negative portrayal of a country (media). The Chinese
media's negative depiction of Vietnam aligns with the deliberate distortion or negative representation
associated with "bdi den.".

(11) Mang xd hoi 'ran ran' review 'dim hang' quan an, TikToker co vi pham Ludt an ninh mang?
(Social media 'buzzing' reviews 'drowning' restaurants, did TikTokers violate the Law on
Cybersecurity?)

In example (11), the term "dim hang" refers to intentionally undermining a restaurant's reputation
through negative social media reviews, reflecting manipulative behavior. It suggests that some users
deceive and manipulate public opinion, harming businesses or individuals. This metaphor highlights
how social media, employing deceptive tactics, influences public perception and opinions,
emphasizing its role in shaping views through biased practices.

(12) Bdo chi khéng nén mét chiéu ca ngoi, té hong (The media should not unilaterally praise and
embellish)

In example (12), "td h(‘“)ng" refers to excessive praise or embellishment in the media, reflecting
manipulative behavior. It suggests the media might engage in biased or exaggerated praise to shape
public perception. The metaphor emphasizes the media's power to influence opinion by selectively
highlighting positives and downplaying negatives. It underscores how media manipulation through
embellishment mirrors the influential role of media in shaping public sentiment.

(13) Cac trang mang xa hoi chira ndi dung xdu déc hai, du db, 16i kéo nguoi tham gia
(Social networking sites contain harmful content and entice participants)

The metaphor "161 kéo" (translated as "entice") transfers the concept of "dominance" to "media"
based on their shared attribute of persuasive power. Conceptually, "dominance" implies control and
influence, which, when applied to "media," suggests social networking sites' ability to attract and
influence users. This metaphor illustrates that, akin to dominance, social media platforms have the
power to attract and influence individuals through captivating content, actively engaging users. It
highlights the significant impact these platforms have on their users by transferring the attribute of
dominance to the realm of media.

(14) Mt s6 cd nhan da phai tra gid cho viéc livestream béi nho danh d, chiki béi, ling ma, cong
kich, két an nguoi khdc, thach thire die ludn, coi thuong phdp ludt (Some individuals have paid the
price for livestreaming that smears honor, curses, slanders, attacks, incriminates others, challenges
public opinion, and disregards the law)

The term "bdi nho" in example (14) refers to the act of tarnishing someone's reputation through
livestreaming or other means. It reflects the manipulative behavior of defamation and the tactics
employed by individuals in online activities. This includes actions such as smearing honor, cursing,
slandering, attacking, incriminating others, challenging public opinion, and disregarding the law. The
metaphorical parallel between "bdi nho" and manipulation highlights how individuals can manipulate
public perception and influence public opinion through deliberate defamation and attacks. It reveals
the power of these individuals to shape public sentiment by spreading false or damaging information,
similar to the manipulative nature of media in terms of defamation and the manipulation of public
discourse.

(15) Pirng dé mang xa hoi "tdy ndo" cong ching (Don't let social media "brainwash" the public)

The term "tdy ndo" in example (15) refers to the act of "brainwashing" the public through social
media. It implies that social media has the power to manipulate and influence people's thoughts,
beliefs, and opinions through strategic messaging and content. This metaphorical association reflects
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the manipulative nature of social media platforms, highlighting their ability to shape public
perceptions and opinions through persuasive techniques and selective information dissemination. It
suggests that social media can have a significant impact on individuals' minds and can be used as a
tool for controlling and manipulating public discourse, similar to the manipulative tactics employed
by the media in influencing and shaping public opinion.

(16) nhiéu ngi dung tin, bai gidt tit phan cam, chuwea coi trong chire ndng tuyén truyén, gido duc,
dinh hwéng, van chay theo xu hidng “gidt gan”, cdu khach (Much sensational and provocative
content, disregarding the functions of information dissemination, education, and guidance, still chase
after the trend of clickbait and attracting viewers)

The term "cau khach" in example (16) refers to the use of clickbait or sensational headlines to
attract viewers or readers. It reflects the manipulative behavior of the media in prioritizing
sensational and provocative content over informative and educational functions. This manipulation
aims to capture public attention and engagement. The metaphorical parallel between "cau khach" and
manipulation highlights the media's role in shaping public engagement through strategic use of
attention-grabbing tactics. It demonstrates the media's ability to influence audience behavior and
capture their attention, similar to the manipulative nature of media in terms of attracting and
captivating viewers.

The examples provided reveal the manipulative nature of media, highlighting how media outlets
can shape public perceptions, opinions, and behaviors through tactics such as exaggerated praise,
biased portrayals, psychological manipulation, inflated advertising claims, smearing, defamation, and
clickbait. These examples emphasize the power of media in influencing and controlling public
discourse, often disregarding objectivity and truth. Recognizing these manipulative tactics is crucial
for individuals to become critical consumers of media.

4.3. Conceptual metaphor “A Media Activity is A Force-Generating Activity”

The conceptual metaphor "A Media Activity is A Force-Generating Activity" is evident in these
examples. They highlight the metaphorical understanding of media activities as powerful and
influential forces that shape opinions, challenge narratives, and exert pressure.

(17) Xir Iy manh tay hon nita doi véi hanh vi tung tin gia (Take stronger measures against tossing
fake news)

The term "tung" in example (17) refers to the act of forcefully spreading fake news. It implies
intentional and aggressive dissemination of false information through various media channels. This
metaphorically associates the force-generating activity of spreading fake news with the media's role
in disseminating information. It highlights the manipulative nature of media in generating and
spreading fake news, emphasizing the importance of stronger measures to combat this deceptive
practice. This demonstrates the significant impact media activities can have on the dissemination of
false information and their influence on public discourse.

(18) Bdo chi ddy i bong t6i, ldy cdi tot dé khdc phuc cdi xdu (The press pushes back the
darkness, highlighting the good to address the bad)

In example (18), the term "diy lui" describes the media's effort to counteract negativity and
address negative aspects. It implies a force-generating activity aimed at pushing back darkness. This
metaphorical association highlights the media's proactive role in combating negativity by
emphasizing positive aspects and solutions. It reflects the manipulative nature of media in shaping
public discourse and promoting positive change through intentional framing and highlighting of
information. The media's ability to generate positive forces and influence public perception is evident
in this metaphorical parallel.

(19) Truyén théng Han Quéc ‘dim’ Trung Quoc, cé vii BT Viét Nam gianh vé du World Cup
(Korean media ‘'drowned' China, cheered Vietnam team to win tickets to the World Cup)
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In example (19), the term "dim" is used to describe the act of undermining or discrediting China
through the media, while simultaneously showing support for the Vietnamese team. This conveys a
force-generating activity that aims to weaken China's reputation. It reflects the metaphorical
association between "dim" and the media's role in shaping public perception. The Korean media
intentionally engages in biased or negative portrayals of China to manipulate public sentiment. This
metaphorical parallel highlights the media's ability to influence public opinion through selective
presentation of information.

(20) Truyén théng phwong Tay tim cich "dim" Tong thong Nga Putin (Western media seeks to
drown Russian President Putin)

The term "dim" in example (20) refers to the act of undermining or discrediting Russian President
Putin through Western media. It conveys a force-generating activity aimed at weakening Putin's
reputation or position. This metaphorical association reflects the manipulative nature of media in
shaping public perception and opinions. It suggests that Western media intentionally engages in
biased or negative portrayals of Putin to manipulate public sentiment. This highlights the media's role
in generating a forceful impact on public opinion and shaping narratives through selective
presentation of information. It emphasizes how media activities can influence public sentiment and
discourse by strategically framing and highlighting specific events or perspectives.

(21) Mét s6 to bao di di qud xa trong viéc “ddo béi” théng tin, ddng tdi tin tire khi chua dwoc
kiém chirng (Some newspapers have gone too far in "digging" information and publishing unverified
news)

The term "dao bdi" in example (21) describes the aggressive act of extensively searching for and
publishing information without proper verification. It reflects the force-generating activity of media
outlets in acquiring and disseminating information. This suggests that some newspapers engage in a
manipulative behavior by aggressively pursuing and publishing unverified news. This highlights the
media's role in shaping public discourse and narratives through the extensive search and
dissemination of information. It indicates that media activities can influence public perception by
selectively presenting unverified news or resorting to sensationalism, reflecting the manipulative
nature of media in exerting influence through forceful tactics.

In conclusion, the examples (17-21) reveal the metaphorical association between A Force-
Generating Activity and A Media Activity. They illustrate how media activities can generate a
forceful impact on public opinion and shape narratives through techniques such as spreading fake
news, countering negativity, undermining or discrediting individuals or countries, and aggressively
pursuing and disseminating information. These examples emphasize the manipulative nature of
media in shaping public perception, influencing public discourse, and exerting influence through
forceful tactics. The metaphorical understanding of media activities as force-generating activities
highlights their significant power and influence in shaping public opinion and discourse.

5. Conclusion

From the above analysis, it can be seen that the means to implement thinking is language.
Examining the metaphor of the concept of MEDIA IS FORCE/POWER, we have provided more
proofs to clarify the metaphor of the concept of FORCE/POWER in Vietnamese. In the conceptual
metaphors of media, the basic attributes of the FORCE/POWER domain are mapped onto the
MEDIA target domain. From the collected source of 167 metaphorical expressions of Media with
Force/Power domain, the paper has established, described and analyzed 3 lower metaphorical models
including: (1) Media is Domination; (2) Media Trick is Manipulation; (3) A Media Activity as A Force-
Generating. From there, we can see the popularity and tendency to use force/power words to describe
issues related to Media on websites and provide more basis for Vietnamese people's way of thinking
about Media. It is hoped that the results achieved will contribute to further shedding light on the
thinking base and processes of perceiving spiritual symbols and the world of Vietnamese people. The
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scope of this article is limited to the cognitive aspect of metaphors with the source domain of
FORCE/POWER on electronic news websites. Therefore, we also hope for further research on the
use of force/power metaphors in media discourse in other languages for comparison and correlation
with Vietnamese, which will undoubtedly bring more intriguing insights.
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An duy nlem “TRUYEN THONG LA LUC/SUC MANH” trong tleng Viét

TOM TAT: Bai viét tap trung phén tich a 4n dy y niém TRUYEN THONG LA LUC/ SUC MANH
trong tleng Viét nham tim hiéu cach tri nhan ctia nguoi Viét vé Truyén thong thong qua mién ¥ niém
LUC/SUC MANH. Dé tién hanh viéc nghién ciru, bai viét sir dung Iy thuyét an du y niém trong ngdn
ngit hoc tri nhan cing véi cac phuong phap phan tich miéu ta va ngir nghia, két hop véi thu phap
théng ké va phan loai dé xac lap va phan tich anh xa tir mién nguén LUC/SUC MANH dén mién
dich TRUYEN THONG. Dya trén mé hinh an dy ¥ niém TRUYEN THONG LA LUC/SUC MANH,
bai viét da khao sat 167 mau biéu thirc 4n du lién quan cac van ban bao chi duoc ding trong céc dién
ngdn béo chi, truyén thong. Dua trén mo hinh 4n dy ¥ niém "TRUYEN THONG LA LUC/SUC
MANH", nghién ctru da kham phéa dugc ba mé hinh tri nhan co ban, bao gdm: Truyén théng 1a Su
thdng tri; Chiéu trd Truyén thong 1a Sy thao ting va Hoat dong truyén thong 12 Hoat dong tao Luyec.
Nhiing ket qua nay dong gop quan trong cho sy hiéu biét vé cach nguoi Viét hiéu vé truyén thong
trong tiéng Viét va c6 ¥ nghia déng ké trong linh vuc giang day, hoc tdp va nghién ctru dich thuat
ngdn ngi.

TU KHOA: 4n du y niém; anh xa; truyén thong; lyc/strc manh; mién ngu@)n; mién dich.



