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[NGOAINGU VOI BAN NGU |

TU VUNG PANH GIA TRONG QUANG CAO TAP CHI:
POI CHIEU VIET - MY VA SU' PHAN ANH
GIA TRI VAN HOA CA NHAN - TAP THE

CAO HUONG THANH*

TOM TAT: Nghién ctru d6i chiéu 400 quang c4o tap chi My va Viét Nam (2021-2023) dudi goc
nhin Li thuyét Danh gia (Martin & White, 2005) nhdm tim hiéu cach tir ving dénh gia phan anh dinh
huéng vian hoa ca nhan hay cong dong. Két qui cho thidy quang cao My ndi bat
V01 In/Security, Desire (49%)  va Tenacity (49%) gin véi khat vong va sy kién tri ca
nhan; Veracity xuat hién chu yeu trong quang cao Viét Nam (38% so vdi 4% & MY), phan anh nhu
cau xdy dyng niém tin cong ddng. Un/Happiness chlem 74% trong quang cao Viét Nam, nhin manh
hanh phiic gia dinh. Phong dai dugc sir dung truc tiép, tuyét déi hoa & My (49%) nhung duoc "mém
hoa" ¢ Viét Nam (33,5%). Cac khac biét phan anh hai m6 hinh: ca nhéan dgc lap, dé cao thanh tuu
(MY¥) va ca nhan trong mang ludi quan hé, coi trong su tin cdy va hoa hop cong dong (Viét Nam).

TU KHOA: Quang céo tap chi; 1i thuyét Panh gia; van hoa ca nhén - tap thé; doi chiéu Viét -
My; tir vung danh gia.
NHAN BALI: 15/06/2026. BIEN TAP-CHINH SUA-DUYET DANG: 13/08/2026

1. Dit van dé

Trong xa hoi hién dai, quang cdo khong chi don thuan 1a cong cu tiép thi san pham ma con 1a mot
dién ngon x4 hoi c6 kha nang phan anh va tai tao cac gia tri van hoa, chuin muc va hé tu tu’O’ng cua
cong dong (Cook, 2001; Fairclough, 1995). bac biét, quang cdo trén tap chi dugc xem la nguén ngir
liéu 1i tudng cho cac nghién curu vi tinh On dinh ctia van ban, tinh bién tap cé chon loc va kha nang
nhim dén nhém ddc gia cu thé (Arens & Weigold, 2017).

Mot trong nhitng chiéu kich vin héa dugc nghién ctru nhiéu nhét trong quang cao 1a sy ddi lap
gilta chu nghia cd nhén (individualism) va chu nghia tap thé (collectivism). Theo Hofstede (2001),
M5 1a quéc gia c6 chi sb c4 nhan hoa rat cao (IDV=91), d& cao sy tu chu, thanh tuu ca nhan va canh
tranh. Nguoc lai, Viét Nam c6 chi s tap thé hoa cao (IDV=20), coi trong su gin két gia dinh, hoa
hop xa hoi va trach nhiém véi cong dong (Tran Ngoc Thém, 1999; Triandis, 1995). Cac nghién ctru
truge day (Han & Shavitt, 1994; Lin, 2001; Zhang & Shavitt, 2003) da chi ra rang quang céo ¢ cac
nen van hoa ca nhan thudng nhan manh loi ich riéng, sy khac biét va doc 1ap, trong khi quang cdo ¢
nén vin hoa tap thé lai tap trung vao loi ich gia dinh, sy hoa hop va sy cong nhén tir cong dong

Tuy nhién, cic nghién ctru nay chua di siu vao cac ngudn luc ngodn ngit dugc st dung dé kién tao
théi do, cam xiic va gia tri danh gia trong dién ngén quang cdo. Cy thé, Li thuyét Dénh gia
(Appraisal) cua Martin va White (2005), v6i trong tdm phan tich cac nguon lyc tir vung-ngir nghia
biéu dat thai d6 va danh gia, van con it dugc ap dung trong cac nghién ctru ddi chiéu dién ngon quang
cao.

Do d6, nghién ctru ndy dit ra hai cdu hoi: 1/Nhitng khac biét va twong ddng nao trong lya chon tir
vung danh gia gitra quang cdo tap chi My va Viét Nam? 2/Cac lua chon tir viung d6 phan anh sy khac
biét vé gia tri van hoa c4 nhan - tap thé nhu thé nao?

*Truong Dai hoc Kinh doanh va Cong nghé Ha Ngi; Email: huongthanh2776(@gmail.com
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Céu tra 101 khong chi gop phan 1am giau co s6 1i luan cho nghién clru dién ngon d6i chiéu ma con
dé xuit nhitng ham ¥ thyc tién cho chién lugc quang cao xuyén qudc gia.

2. Phuong phap nghién ciru

2.1. Ngir liéu

Ngit liu ctia nghién ctru gdbm 400 quang cdo in, trong d6 c¢6 200 quang cio tiéng Anh dugc thu
thap tir cac tap chi xudt ban tai Hoa Ky va 200 quang céo tiéng Viét tir cic tap chi xudt ban tai Viét
Nam trong giai doan 2021-2023 tir ba cdp tap chi c6 dinh hudng noi dung va nhém doc gia twong ddi
tuong tmg. Cu thé, cap Forbes va Forbes Viét Nam dai dién cho linh vuc kinh doanh va quan tri;
Women’s Health va Thé gidi phu nit dai dién cho nhom ddc gia nir quan tam dén stc khoe, 1am dep
va phong cach sdng; trong khi Reader’s Digest va Tiép Thi & Gia Dinh dai dién cho nhom doc gia
dai chung.

Céc quang cdo dugce sang loc theo ba tiéu chi chinh. Thir nhét, chi nhitng quang céo dugc sang tao
tryc tiép bang ngodn ngit ban dia méi duoc dua vao ngir liéu; cac quang cdo dich hodc chuyén ngir tur
thi truong khac bi loai bo nham tranh anh hudng cua hién twong chuyén di ngon ngit. Thir hai, quang
c4o phai chira it nhat mot thanh phan ngon ngit dang ké nhu tiéu dé, khau hiéu hoic doan mé ta san
pham dé dam bao co du dit liéu cho phan tich tir vung. Thi ba, cic quang cao gén v6i nhitng chién
dich mang tinh thoi vu hodc sy kién déc biét nhu Black Friday, Cyber Monday, Tét Nguyén dan hodc
cac chuong trinh khuyén mai ngan han khong dugc luya chon, boi chung thuong sir dung cac chién
lwgc didn ngdn dic thu va c6 thé 1am sai 1éch birc tranh chung vé dic diém ngdn ngit quang céo.

2.2. Cong cu phdan tich

Nghién ctru sir dung Li thuyét Panh gia (Appraisal Theory) ciia Martin va White (2005) lam
khung phan tich chinh. Pay 1a mot nhdnh ciia Ngon ngit hoc Chirc ning Hé thong (Systemic
Functional Linguistics), tp trung vao cach thirc nguoi sir dung ngon ngir thé hién thai do, lap truong
va cdc gia tri xa hoi thong qua dién ngon. Li thuyet nay dac biét phu hop voi nghién cliru quang cdo vi
quéng céo khong chi cung cap thong tin vé san pham ma con tim cach dinh huéng cam xuc, niém tin
va hanh vi ctia nguoi ti€u dung.

Trong pham vi nghién ctru nay, ching toi tp trung vao hai hé thdng chinh cia Appraisal
la Attitude (thai d§) va Graduation (thang do).

Heé théng Attitude lién quan dén viéc biéu dat cam xuc, danh gid phdm chit con ngudi va danh gia
gia tri sy vat, dugc chia thanh ba tiéu hé théng: Affect, Judgement va Appreciation.

- Affect (cam xuc) phan anh cac trang thai cam xtc cua chu thé, gdm bon tiéu loai:

Un/Happiness (vui/ buon) In/Security (an toan/ bét an), Dis/Satisfaction (hai 1ong/ khong hai
10ng) va Desire (mong mudn). Trong dlen ngdn quang cdo, Affect (cam xic) thuong duoc s dung dé
tao sy dong cam, kich hoat mong muén va xiy dung méi quan hé tinh cam giira thuong hiéu va
nguoi tieu dung.

- Judgement (danh gia pham chat con nguoi): thé hién su danh gia dbi v6i hanh vi va tinh cach
cua con nguoi dua trén cac chudn muc x3 hoi. Judgement duogc chia thanh hai nhém 16n: Social
Esteem (su d& cao xi hoi), bao gdm: Normality (tinh binh thudng/ doc dao), Capacity (nang
luc), Tenacity (tinh kién dinh) va Social Sanction (su trirg phat xa hoi), bao gdm Veracity (tinh trung
thuc) va Propriety (tinh dang dan). Trong dién ngén quang céo, Judgement dong vai tro chién luoc
quan trong trong viéc dinh vi nguoi tiéu dung nhu mot chu thé co nhitng pham chat nhat dinh.

- Appreciation (danh gia gia tri sy vat): lién quan dén viéc danh gid gia tri, chat luong hoic tinh
thAm my cia su vat, hién tuong, san pham hodc qua trinh. Appreciation dugc chia thanh ba tiéu
loai: Reaction (tac dong cam xuc - san phim gy 4n tugng nhu thé nao), Composition (cAu tric - san
pham c6 can doi, hai hoa hay khong) va Valuation (gia tri x@ hoi - san pham cé quan trong, sang tao,
c6 ich hay khong). Khac voi Judgement danh gia phim chit con ngudi, Appreciation tip trung vao
thudc tinh cta dbi twong, do d6 phu hop trong nghién ctru dién ngdn quang céo.

He¢ thdng Graduation lién quan dén viéc diéu chinh cuong d¢ hodc 1am rd ranh gidi clia cac danh
gia. Trong pham vi nghién ciru nay, chung t6i tp trung vao Force up-scaling (tang cudong cuong do),
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tic cac phuong tién ngbn nglt dung aé phong dai muac d6 danh gia nhu very, absolutely,
completely trong tiéng Anh hodc nhat, tuyét doi, vo cing, cue ki trong tiéng Viét. Ngoai ra, cic ciu
trac so sanh nhat (the best, the most, nhdt) ciing dugc xem xét nhu nhiing hién thuc héa cta Force
up-scaling. Viéc phan tich Graduation cho phép nhan dién muc d6 va céach thuc cac nha quang cao
phong dai loi ich san pham ciing nhur diéu chinh lyc thuyét phuc trong timg bdi canh vin hoa.

2.3. Quy trinh md hoa

Toan bd don vi tir vung trong 400 quang cdo dugc hai nghién clru vién ma hoa doc 1ap dua trén
khung 1i thuyét Panh gia (Martin & White, 2005). Két qua cho thiy do dong thuan dat 87,5%; cac
trudng hop bt dong duoc thao luan va thdng nhit trude khi mi hoa toan bd ngit lidu.

Dit liéu sau ma hoa duge xur li theo hai chi sé: Freq-ADS: ti 1€ quang cao c6 chira it nhét mot don
vi thugc nhom danh gia dang khao sat (phan anh muc dg phd bién cua chién lugc) va F; req-ABS: tong
so 1an xuét hién tuyét d6i cua cac don vi danh gia (phan anh cudng do sir dung). Viée két hop hai chi
s6 nay cho phép danh gia vira dinh tinh vira dinh lwong vé dic diém tir vung trong quang céo tap chi
My va Viét Nam.

3. Két qua va thao luin

3.1. Két qud

3.1.1. H¢ thong Affect (Cam xiic)

Ca hai nguén ngir liéu deu sir dung cac nguon Iyc thude hé thong Affect nham tac dong dén cam
xuc cua ngudi tiép nhan. Két qua khao sat cho thdy Affect xuit hién trong 135/200 quang cio My
(67,5%) va 155/200 quang cao Viét Nam (77,5%).

Két qua ¢ Bang 1 cho thdy quing cdo My phan bd twong d6i dong déu giita hai tiéu
loai In/Security (49%) va Desire (49%). Cac biéu thirc nhu dream (mo wdc), ambition (tham vong),
confidence (ty tin), achievement (thanh tuu), success (thanh cong) xuit hién voi tin suét cao, phan
anh xu hudéng gén sin pharn voi khat vong thanh cbéng va sy tu tin cua cd nhén. Tiéu
loai Un/Happiness cling xuat hién nhung véi tan sut thap hon (33,5%), thudng gin voi trai nghiém
c4 nhan nhu trong khiu hiéu "Open happiness” (mé ra hanh phiic).

Trong khi do, quang cdo Vi€t Nam cling st dung /n/Security (54,5%) va Desire (54,5%), nhung
diém khéc biét 16n nhat nim & tleu loai Un/Happiness: 148/200 quang cao (74%) su dung cac biéu
thirc lién quan dén hanh phic, niém vui hodc sy gin két tinh cam. Céc tir ngit nhu hanh phiic, yéu
thuwong, sum vay, dm dp xuit hién day dic, dic biét trong cic quang cao thuc phdm, dd gia dung, bao
hiém va ngan hang. Bang chu y, hanh phic trong quang cao Viét Nam thuong khong gan véi thanh
tuu ca nhan ma gén v6i cac mdi quan hé gia dinh va cong dong.

Bing 1. Phin bo cdc tiéu loai Affect (Freq ADS)

. . Quang Quang cao . S
Ti€u loai Affect cdo M§ Viét Nam Vi du (My/ Viét)
Un/Hap‘piness 67 148 (74%) Open happiness (mo  ra hanh
(vui/buon) (33,5%) ° phiic)/ hanh phiic, sum vay
In/Security o o You can trust us (ban cé thé tin vao
(an toan/bit an) 98 (49%) 109 (54,5%) chung toi) / yén tam cham soc
Desire Make your dreams true (bién gidc mo
£ 98 (49%) 109 (54,5%) cua ban thanh hién thuc) / khat vong
(mong muon)
Vion cao

*Ghi chu: Mot quang cao c6 the chira nhiéu tiéu loai Affect
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3.1.2. H¢ thong Judgement (Pdnh gid pham chat con nguot)

Judgement xuét hién véi ti 16 cao trong ca hai nén quang cao: 152/200 quang cdo My (76%) va
132/200 quang céo Viét Nam (66%), khéang dinh vai trd ciia chién luge danh gia phdm chat con nguoi
trong vi€c xay dung mdi quan hé giira thuong higu va ‘nguoi tiéu dung.

O c4 hai nén quang céo, Capacity (ning luc/ vi thé) 13 tiéu loai xuat hién thuong xuyén nhit. Quang
cao My ghi nhén152/200 trudng hop (76%), trong khi quang cdo Viét Nam 1a 132/200 (66%). Tuy
nhién, cing mot pham tru danh gia nang luc nhung hai nguén ngir liéu thé hién dinh hudng khac nhau.
Trong quang cdo MY, Capacity chu yéu duoc biéu hién qua cac tir nglt nhu world-class (dang cdp thé
gidi), elite (tinh hoa), leading (hang dau), exceptional (xudt sdc), top performer (nguoi dan dau), nhan
manh nang luc canh tranh, thanh tich cd nhén va kha nang vuot troi so v6i nguoi khac. Nguoc lai,
quang cao Viét Nam thuong sir dung cdc tir nhu dang cdp, thanh dat, chuyén nghiép, hang dau, thién
vé khing dinh vi thé xa hoi va sy cong nhén tir cong dong hon 1a thanh tich c4 nhan thudn tay.

Su khéc biét trd nén 13 nét hon & tidu loai Tenacity (tinh kién dinh). Trong quang cao MY, cic thong
diép nhu never give up (khong tw bo), keep moving forward (lién tuc tién buéc), push beyond
limits (vugt qua moi gioi han) xuét hién trong 98/200 quang cdo (49%), phan anh viéc sy kién tri va
tinh thin vuot kho dugc xem 1a phdm chét dang gia. Nguoc lai, tiéu loai nay hau nhu xuat hién rét it
(6%) trong quang céo Viét Nam.

bic biét, Veracity (tinh trung thyc/ uy tin) xudt hién nhu mét dic diém riéng cua quang cdo Viét
Nam. C6 76/200 quang céo (38%) st dung cac biéu thie nhu uy tin, dang tin cdy, cam két chdt heong,
duege tin dimg. Trong khi d6, dang dénh gia nay gan nhu khong xuét hién trong quang co Mg§. Theo
Martin va White (2005), Veracity thuéc nhom Social Sanction, tirc nhimg danh gia lién quan dén chuan
myc dao dirc xa hoi. Viéc quang cdo Viét Nam sur dung Veracity voi tan suat cao cho thay thuong hi¢u
khong chi tim cach ching minh chét lugng san phidm ma con nd luc xay dung niém tin. Diéu nay c6 thé
phén 4nh bdi canh thi trudng dang phat trién, noi nguoi tiéu dung dic biét quan tim dén do tin cay ciia
thong tin va tinh xac thuc ctia san pham.

Bing 2. Phin bé cdc tiéu loai Judgement (Freq ADS)

et | Cingsio | Quing oo g
g laervigy | 12009 | 13266% “V‘%;t%?‘iﬁéiﬁiﬁii‘i%‘;;ﬁ%ii""’“”*
e I I L b s o
T ET TR

*Ghi chii: Mot quang cdo c6 thé chira nhiéu tiéu loai Judgement

3.1.3. Hé thong Appreciation (Pdnh gid gid tri san pham)

Appreciation 14 h¢ thong con cua Attitude ding dé danh gia sy vat, hién tuong, san pham hozc qua
trinh dya trén ba phuong dién: reaction (tac dong cam xic), composition (cau tric, su can d01)
va valuation (gia tri xa hoi, tim quan trong, tinh d6i mai). Két qua khao sat cho thiy Appreciation xuat
hién trong 104/200 quang cdo My (52%) va 84/200 quang cao Viét Nam (42%).

Quang cao My khai thac Appreciation mdt cach co hé thdng, voi valuation (danh gia gia tri x4 hoi)
14 tiéu loai ndi bat nhét. Cac tir nglt nhu innovative (cdi tién), breakthrough (dgt pha), cutting-edge (tién
tién), world's first (diimg dau thé gici), premium (thong hang), excellence (xudt sac) xuat hién trong
76% quang cao My (152/200), phan anh dinh hudng coi trong ddi méi cong nghé va thanh tyu tuong
lai. Reaction (tac dong cam xiic) ciing phd bién, xuat hién trong 67,5% quang cdo My (135/200), véi
cac tir nhu amazing (tuyét voi), stunning (chodng ngop), exciting (hdp dan), exhilarating (phan khich)
thuong gin véi trai nghiém c4 nhan va cam giac kich thich, phén khich. Composition (cau tric) co tan
suat thap hon, chi khoang 21% (42/200), thé hién qua cac tir nhu well-designed (thiét ké hoan hdo),
balanced (hai hoa), seamless (muot ma).
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Trong quang cdo Viét Nam, bén canh viéc st dung cac tir chi cong nghé hién dai (cong nghé dot
phd, tién tién, dan dau), con xuat hién mot chién luge doc ddo: valuation gin voi thién nhién va
truyén théng. Cac cum tir nhu "qua tdng vo gid cua thoi gian”, "tuyét tac tao hoa”, "tinh khiét tir
thién nhién", "nguon goc thao dwoc" cho thay sy két hop giira yéu tb hién dai va truyén thong, phan
anh thé gi61 quan phuong Dong noi con nguoi khong tach roi khoi tu nhién va cac gia tri duge thoi
gian vun dip duoc coi trong. Reaction trong quang cao Viét Nam ciing rat phd bién nhung thuong
duogc chia sé trong bdi canh gia dinh hodc cong ddng, voi cac tir nhu ngon mé say, hdp dan, tuyét voi,
ryc ro.

Bing 3. Phdn bo cdc tiéu loai Appreciation (Freq ADS, n=200 méi nudc)

Tiéu loai Quang cao Quang cao , P
Appreciation My Viét Nam Vidu ,(My/ Vico)
’ Igeactlf)n ’ 135 (67.5%) 140 (70%) exhilarating (phan khich)/ ngon mé
(tdc dong cam x1c) say
Composition o o well-balanced (hai hoa)/ hai hoa, tinh
(chu triic) 42 (21%) 40 (20%) 1
Valuation 152 (76%) 86 (43%) breakthrough (dot pha)/ qua tang thoi
(gié tri x4 hoi) ’ ° gian

*Ghi chii: Mot quang céo co thé chtra nhiéu tiéu loai Appreciation

3.1.4. Hé thong Graduation: Force up-scaling (Phong dai)

Graduation: Force up-scaling 1 nguon luc thugc hé thdng Graduation dung dé ting mirc do danh
gia (Martin & White, 2005). Két qua khao sat cho thiy Force up-scaling xuit hién trong 98/200
quang cao My (49%) va 67/200 quang cao Viét Nam (33,5%).

Quang cao My st dung cac trang tir taing cuong nhu very (rdt), extremely (cuc ki), absolutely
(tuyét doi), completely (hodn toan) va cac ciu trac so sanh nhat mot cach phd bién, véi tong s0 564
don vi up-scaling trong toan b ngir liéu. Pac biét, quang cao My ¢6 xu huéng két hop nhiéu 16p tang
cuong, vi du: "the most absolutely advanced technology ever” (cong ngh¢ tién tién nhat tuyét doi tir
trucc dén nay). Cac phong dai nay thuong mang tinh tuyét dbi hoa truc tiép, khong chira khoang
tréng cho sw nghi ngd, va thuong dugc két hop véi Judgement va Appreciation dé tao hiéu tng
cuong do kép.

Trong quang cao Viét Nam, hién tuong phong dai ciing xuat hién nhung véi mat do thap hon. Cac
tir nhu nhat, tuyét doi, v ciing, cue ki duoc st dung, nhung thuong duoc ' 'mém hoa" bang cach thay
vi néi "tot nhat", quang cdo Viét Nam thuong noi "mgt trong nhing 1ot nhat" hodc "dwge tin ding
hang dau". Sy khac biét nay phan dnh xu hudng giao tiép gian tiép, giir gin thé dién trong van hoa
Viét Nam, noi viéc khing dinh qua truc tiép va tuyét ddi co thé bi coi 1a thiéu tinh té.

Bdng 4. Phin b6 Force up-scaling (Freq ADS, n=200 mdi nuéc)

Chi sé Quaing cio My Quéing cdo Viét Nam
(n=200) (n=200)
Sb quang cdo co st dung 98 (49%) 67 (33,5%)
Tdng s6 don vi up-scaling 564 278
Pic diém néi bat Pl’l()ng dai truc tiép, tuyét doi Ph(')nxg dai d}rq‘c le:lrn mém, két
hoa hop an du va tu lay

*Ghi chii: Mot quang céo co thé chira nhiéu tiéu loai

3.2. Thdo lugn

Céc két qua trinh bay & phan trudc cho thiy nhitng khac biét khong mang tinh rdi rac ma tao
thanh mot hé thong twong ddi nhat quan trong cach thirc kién tao y nghia cia hai nhom dir liéu quang
c4o tap chi My va Viét Nam. Tir goc nhin cta Li thuyét Danh gia (Martin & White, 2005), cac ngudn
luc ngon ngit duge lya chon khong chi phan anh chién lugc thuyét phuc ctia nha quang cao ma con
phan 4dnh nhimg gia tri van hoa nén ting chi phdi cich con ngudi nhan thirc vé ban than, vé thanh
cong, vé hanh phuc va v tinh chinh danh cua thuong hiéu. No6i cach khac, cac khac biét ve tir vung
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dugc quan sat trong ngir liéu 1a biéu hién ngdn ngir cua nhitng khac biét sdu xa hon vé hé gia tri van
hoa gitra hai xa hoi.

Su khéc biét vé cach dinh vi chu thé dugc phan anh trong h¢ thong Affect. Mic du ca hai ngudn
ngit liéu déu str dung céc ngudn lyc cam xic nham gia tang tinh thuyét phuc, song dbi tugng cam xitic
dugc nhan manh lai hoan toan khic nhau. Trong dit liéu quang cdo MY, cac biéu thirc thugc nhom
Desire va In/Security thuong gin véi khat vong phat trién ban than, su tu tin va kha ning dat duoc
muyc tiéu ca nhan. Nhing thong diép nhu "theo dudi uéc mo", "vuot qua gi61 han" hay "khang dinh
ban than" xuat hién véi tan suit cao, cho thdy quang co c6 xu ‘hudng gan san pham véi qua trinh tu
hoan thién cta ca nhan. Trong khi d6, quang cao Viét Nam thé hién mtc do tap trung vuot tri vao
tiéu loai Un/Happiness, dic biét 1a nhiing biéu thtrc lién quan dén sy sum vy, yéu thuong va gin két
gia dinh. Diéu dang cha ¥ 1a “hanh phuc” trong dit liéu quang cdo Viét Nam hiém khi dugc mo ta
nhu cam x0c ctia mét cd nhan don 1¢ ma thuong dugc dat trong bdi canh cac mbi quan hé xa hoi. San
pham duoc quang ba khong chi nhu mét vat pham tiéu dung ma con nhu mét phuong tién gitp duy
tri sy hoa hop gia dinh va cung ¢b cac gia tri cong dong. Két qud nay twong ddng véi cac nghién ciru
lién van hoa cho rang trong cac xa hoi chiu anh huong cua truyén thong A Pong, hanh phuc thuong
duoc hiéu nhu trang thai hai hoa trong cac mdi quan hé hon 13 cam giac théa min c4 nhéan (Triandis,
1995).

Mot phat hién khac cta nghién ctru lién quan dén hé théng Judgement, dic biét 1a sy d6i 1ap gitra
cac tleu 10a1 Capacity, Tenacity va Veracity. Trong quang cdo My, Capacity va Tenacity xuat hién
Vv6i tan sudt cao, phan anh viéc thanh céng dugc dinh nghia thong qua nang lyc, tinh canh tranh va
kha ning vuot qua thir thach. Nhimg tir nglt nhu world-class (ddang cdp thé gici), elite (tinh
hoa), leading (hang ddu) hay cac thong diép nhan manh sy kién tri va tinh than khong bo cudce cho
thdy hinh mau li twéng ma quang cdo hudng t6i 1a mot cd nhan luén nd lyc dé dat dugc thanh tyu
vuot troi. Pay 1a dic diém thuong thay trong cac nén vin hoa c6 mirc d¢ ca nhan chii nghia cao, noi
thanh cong dugc do luong bang hiéu suat, thanh tich va kha nang tu khang dinh. Ngugc lai, mic du
quang cdo Viét Nam ciing sir dung kha nhiéu ngudn luc thudc Capacity, nhung diém khac biét ndi bat
nhét 1a sy hién dién dang ké ctia Veracity (38%). Theo Martin va White (2005), Veracity thuoc nhém
Social Sanction, tirc cac danh gia lién quan dén chuan myc dao dic va sy tudn thu cac gia tri xa hoi.
Céc tir nglt nhu uy tin, ddng tin cdy, cam két, chdn thdt hay dwoc tin ding xuit hién vé6i tin sudt dang
ké trong ngit lidu tiéng Viét nhung it xuét hi¢n trong quang céo My. Diéu nay cho thiy trong bdi
canh Viét Nam, mot thuong hi¢u khong chi can ching minh hiéu qua san pham ma con phai thé hién
pham chat dao dtrc va kha niang duy tri niém tin véi cong dong. Phat hién nay trong nghién ctru co
thé duoc 1i giai tir dic diém cua van hoa quan hé (relationship-oriented culture) von duoc dé cap
trong nhiéu nghién ctru vé cac xa hoi Pong A. Trong nhiing bbi canh nhu vay, niém tin xa hoi dong
vai tro didc biét quan trong trong cac hoat dong kinh té va giao tiép. Nguoi tiéu dung thuong dénh gia
thuong hi€u khong chi dya trén hiéu qua chirc nang ma con dua trén mirc d dang tin cdy va danh
tiéng x3 hoi cua thuong hidu dé. Vi vdy, viée Veracity xuit hién voi tin suét cao trong quang céo
Viét Nam phan anh nhu cau xay dung va duy tri von tin nhiém trong thi trudng tiéu ding.

Su khac biét vé hé gid tri con thé hién 13 trong cach cac thuong hiu xay dyng tinh chinh danh cho
san pham thong qua hé théng Appreciation. Ket qua phan tich cho thay quang cdo My thuong hop
thirc hoa gi4 tri san pham théng qua cic ngudn lyc mang tinh khoa hoc va chuyén mén. Nhiing biéu
thirc nhu clinically proven (dwoc chirng minh lam sang), scientifically tested (dwoc thur nghiém khoa
hoc), expert recommended (doc cdc chuyén gia khuyén nghi) hodc cac sb liéu théng ké cu thé xuit
hién kha phd bién, dic biét trong tiéu loai Valuation (76% quang cao My). Chién lugc nay dua trén
gia dinh rang nguoi tiéu ding sé bi thuyét phuc boi bang chimg khach quan, dir liéu dinh luong va
thim quyén chuyén mén. Trong khi d6, quang cdo Viét Nam thuong dua vao cac ngudn luc hop thic
hoa mang tinh xa hoi nhu dugc tin ding, dwoc binh chon, 15 nam lién dat danh hiéu, hon 100 nam
kinh nghiém hodc thuong hiéu quoc gia. Thay vi nhan manh bang ching khoa hoc, quang cdo tim
cach ching minh gia tri san pham théng qua sy cong nhan cta cong dong hodc thong qua lich sir phat
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trién lau dai ciia thuong hiéu. Hién tugng nay c6 thé dugc giai thich bang khdi niém "vén vin hoa" va
"vén xa hoi" cua Bourdieu (1986). Néu quang cao M¥ c¢6 xu hudng khai thac von khoa hoc-ki thuét
dé tao 1ap uy tin, thi quang cao Viét Nam lai dua nhiéu hon vao vén xa hoi duge tich lily thong qua
danh tiéng, sy cong nhan tap thé va cic mbi quan hé cong dong.

Bén canh cac h¢ thong Attitude (Affect, Judgement, Appreciation), sy khac biét giira hai nén
quang cao con thé hién rd qua hé thdng Graduation: Force up- scaling (phong dai cuong do danh gia).
Két qua & Bang 4 cho thiy quang cdo My sur dung phong dai voi tan suat cao hon dang ké so véi
quang cdo Viét Nam. Khong chi khac biét vé s6 lugng, hai nén quang cao con khac biét veé chat trong
cach thie trién khai phong dai. Quang cdo M¥ c6 xu hudng sir dung phong dai truc tiép, tuyét dbi
hoa v6i cac trang tr nhu absolutely (tuyét doz) completely (hoan toan), always (luon Iluon),
never (khong bao gio) va cac cau tric so sanh nhat (the best (tot nhat), the most(nhat)), thim chi két
hop nhiéu 16p ting cuong trong cung mét phat ngén (vi du: "the most absolutely advanced
technology ever"). Chién luoc nay phan anh phong cach giao tlep it nglr canh (Hall, 1976), noi thong
diép can dugc dién dat twong minh, manh mé va dut khoat dé tao 4n tuong va thic day hanh dong.
Nguoc lai, quang cao Viét Nam st dung phong dai v6i cuong do thip hon va thuong dugc "lam
mém" bang cac yéu t6 tinh thai (vi du: "mét trong nhitng tot nhdt" thay vi "tot nhat’ﬁ Dic diém nay
phu hop v6i van hoa giau ngir canh (Hall, 1976) va xu hudng giao tiép gian tlep, giit thé dién trong
van hoa Viét Nam (Brown & Levinson, 1987), noi viéc khang dinh qua truc tiép va tuyét dbi co thé
bi coi 1a thiéu tinh t& hodc khoa truong. Nhu vdy, ngay ca trong chlen lugc phong dai tuéng chung
mang tinh phé quat, van hoa van chi ph01 cach thire lua chon va trién khai cac ngudn luc ngdn ngi.

Téng hop cac két qua trén cho thdy quang cdo My va quang cdo Viét Nam dang van hanh theo hai
mo hinh danh gia khac nhau. Trong quang cdo My, nguoi tiéu dung dugc kién tao nhu mot c4 nhan
doc lap; thanh cong dugc dinh nghia thong qua nang lyc va sy kién tri; tinh chinh danh cua thuong
hiéu dugc xay dung dya trén d01 moi, chuyén mén va bang chimng khoa hoc; va chién lugc phong dai
dugc trién khai mot cach trie tiép, tuyét doi hoa. Nguogc lai, quang cdo Viét Nam dinh vi ngudi tiéu
dung trong cac mdi quan hé xa ho1; hanh phuic dugce gan véi gia dinh va cong ddng; uy tin va niém tin
tr¢ thanh nhimg nguon luc quan trong dé tao 1ap tinh thuyet phuc; va chlen luge phong dai dugc thuc
hién mot cach gian tiép, co kiém soat, phu hop véi chuan myc giao tiép coi trong sy té nhi va gilr thé
dién. Nhirng khac biét nay cho thiy dién ngdn quang cdo khong chi phan anh cac chién luge tiép thi
ma con 14 noi tai san xuét va cing cb cac gia tri vin hoa dic trung cia ting xa hoi.

4. Két luan

Nghién ciru di van dung Li thuyét Danh gia (Martin & White, 2005) dé ddi chiéu tir vung danh
gi4 trong 400 quang céo tap chi My va Viét Nam giai doan 2021-2023. Két qua phan tich cho thiy su
khac biét hé thong trong ca ba tiéu hé théng Affect, Judgement, Appreciation va Graduation, phan
4anh hai dinh hudng vin hoéa d6i 1ap: mé hinh c4 nhan doc lap, dé cao thanh tyu (M¥) va md hinh ca
nhan trong mang ludi quan hé, coi trong tin cay va hoa hop (Viét Nam).

Nghién ctru c6 ba dong gop chinh. Thir nhét, cung cap bang chung thuc nghiém cho mdi quan hé
gilra dién ngdn quang cdo va dinh hudng van héa dud6i goc nhin ngdn ngir hoc chirc nang. Thir hai,
khing dinh tinh (mg dung cua Li thuyet baénh gia trong nghién ctru dbi chiéu quang céo da van hoa.
Thir ba, & xuét nhitng goi y cho chién lwoc quang cdo xuyén qudc gia: khi tiép can thi truong My
nén nhan manh thanh tyu ca nhan va d6i moi, trong khi voi thi truong Viét Nam can chu trong xay
dung niém tin, khai thac gia tri gia dinh va cong dong, dong thoi didu chinh cudong do phong dai phu
hop v6i chuin muc giao tiép dia phwong.

Han ché cua ‘nghién ctru 12 ngit liéu chi gidi han trong ba cap tap chi va giai doan 2021-2023, chua
khai thic hé thdng Engagement. Huéng mé rong co thé bao  g6m phén tich cac loai hinh quang céo
khac (truyen hinh, mang x4 héi), mé rong so sanh vdi cac nén vin héa Dong A khac nhu Nhat Ban,
Han Qudc, hoic tich hop hé thdng Engagement @& c¢6 cai nhin toan dién hon vé chién luoc thuyét
phuc trong quang céo.
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Evaluative vocabulary in magazine advertisements:

A Vietnam-US contrastive study reflecting cultural values of individualism and collectivism

Abstract: This study analyzes 400 magazine advertisements (200 US, 200 Vietnam, 2021-2023)
using Appraisal Theory (Martin & White, 2005) to examine how evaluative vocabulary reflects
cultural values of individualism versus collectivism. Results show that American ads
emphasize In/Security, Desire (49%), and Tenacity (49%), linked to personal ambition and
perseverance. Vietnamese ads prominently feature Un/Happiness (74%), stressing family joy, and
notably display Veracity (38% vs. 4% in US ads), reflecting community trust-building. Valuation in
American ads focuses on innovation (76%), while Vietnamese ads blend modernity with tradition.
Intensification (Graduation) is more direct and absolute in US ads (49%) but "softened" in
Vietnamese ads (33.5%). These patterns reveal two cultural models: independent, achievement-
oriented consumers (US) versus relationally embedded consumers prioritizing trust and communal
harmony (Vietnam). The study provides linguistic evidence for culture-advertising interplay and
suggests implications for cross-cultural advertising strategies.

Key words: Evaluative vocabulary; Appraisal Theory; Vietnam-US contrastive analysis;
magazine advertising, individualism - collectivism.



